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IHOPE YOU ENJOY reading this first
issue of BWD magazine. Why
start a magazine in this digital,

on-line era I hear someone ask?
Well, partly because that’s what I’ve
done for a living since the Beatles
broke up but also because I like the
permanency of words and images on
paper. Google follows fashion, the
most popular ideas feature more
prominently, that which becomes
uncool quietly disappears; the web’s
strength and its weakness.
I’d like to make BWD function as a
sort of social glue. Braidwood  people
have many stories to tell: old-timers,
newcomers, farmers, shopkeepers,
commuters, home-bodies — of all
ages and political persuasions. We all
have a natural inclination to hang
around with people of like interests
but our horizons can be expanded by
seeing how the other lot live.
For my own part I have a passion for
renewable energy. I’m convinced that
localised energy production will be
the way to return rural Australia to
prosperity and a greater equality with
our city cousins.
Once again I’ll be able to write my
regular Time & Energy articles about
political, social or energy-related
shenanigans. But the magazine will
be more than just that.
It’s my aim to publish stories from a
cross-section of our community in
your own words without editorial
comment. There must be photo
records sitting around in shoe boxes
and under beds — some of them are
bound to re-kindle memories worthy
of sharing.
So what is ‘BWD’ actually short for?
Well, Braidwood of course and then
I’m open to suggestions. How about a
prize of dinner for two at a
Braidwood eatery of your choice for
the best acronym invention?
This first issue has no paid advertis-
ing and is being distributed free. The
next Christmas bumper edition will
(hopefully) have ads and be on sale
at the newsagent in early December.
See you then. 
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